SE — Export Sector Opportunties

Design test
02/12/20



What are we testing?

As part of the export section redesign, research on user needs highlighted that the SE site is lacking
information on opportuntiesin international markets, despite our TS team having lots of information
related to this. As a result, we're developinga new section to meet these needs. We want to test two
designs to understand which one users prefer.

(More detail on the user needs can be viewed on the LK board for this project user need 1 and user need
2)

Sample
* Number: 10 people
* Region: UK

* Device: Desktop & mobile
 Method: Online unmoderated basic usability test
» Screener target: businesses owners/senior decision makers


https://scotent.leankit.com/card/1242207600
https://scotent.leankit.com/card/1242271558
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Sector and market opportun ities Market opportunity: Health & Wellness Frozen Foods

We're here to help you work through the steps required to access international markets in need
of suppliers. Our international trade team create and provide market plans for opportunities
they have identified as applicable to Scottish businesses.
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Design 1 — questionnaire

1. Thinking about the "Sector and market opportunity’ page with filter menu, please rate 2. Thinking about the 'USA: Health & Wellness Frozen Foods' page, please rate your
your experience of this page design. experience of this page design.

10 responses - 6 comments
10 responses - 6 comments

The information was laid out
clearly The information was laid out

clearly

It was easy to understand
what the section was about

| used the contents list to
click between the different
headers

The use of imagery improved

the design of the filter page 5. There was enough

information for me to make a
decision on whether ...

| found the article date useful
to understand how up-to- It was clear what action |
date the... should take if | wanted to find
out more...

contained all the key
information I...

1 2 3 4 5 6

Strongly Disagree — Strongly agree

| would use the filter menu if ® Mean
this page contained several

listings...

| found it easy to see where
to click to read more about
the...

Strongly Disagree — Strongly agree
® Mean



Design 2

Sector and market opportunities

There are markets and organisations looking to Import products and services from all aver the
world. We source and connect Scattish companies to opportunities and buyers, helping them
to start trading Gverseas and grow their business.

Market opportunities

Sector: Food & Drink opportunities

Health & Wellness Frozen Foods in the USA

fe sciences and biotech opportunities

Biotherapies in France

Sector: Oil & Gas opportu

Energy: Decommissioning in India

Interested in a market opportunity?

your interest with our in-mark in touch o discuss the opportunity




Design 2 — questionnaire

1. Thinking about the 'Sector and market opportunities’ page, please rate your
experience of this page design.

10 responses - 6 comments

The information was laid out
clearly

It was easy to understand
what the section was about

I think the sector dropdowns
information |...

to click to register my
interest in...

If there were many different
sectors listed on the page, |
would...

Strongly Disagree — Strongly agree
® Mean



Results - Final questionnaire

1. From the two designs you reviewed, which one did you prefer?

10 responses

Design 1 - 2 page journey
with filter menu and contents
page

Design 2 - 1 page with
dropdowns
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Results - Please detail the main reason you chose this option

Design 1 — participant comments Design 2 — participant comments

felt design 2 put too much information on one page and design 1 | like both of them...butthe second one seems to flow together
was therefore laid out better, more clearly, had a picture, and better. The drop down menus work well because you can scroll
was easier to just take in that information and then make a between them, instead of having to look at different pages for
decision from what you have seen. the different sections. | just wish those nice photos were used in

the second design as well, then it would be perfect.

Design 1 is easier to navigate but the dropdowns of design2are  tbh | liked both. | liked Design 1 as it contained images but | do
fundamental in attracting more and more business to the site. prefer to have all information on the same page as in the Design
2. It would be great if Design 2 could have some images.

The more options there are, the more complicated Design 2 Found the main headings to be clearer in design 2.
would be, and the more difficult it would be to find the one |

wanted.

Didn’t seem quite so clutterd. Easy to navigate through More compact and direct.

More interactive. Not quite sure lf | was on the page | was supposed to be



Results — comparing the questionnaire answers

Looking at the questionsthat were asked in both questionnaires, design 1 edges it.

N o

The information was laid out clearly 6.2 5.8
It was easy to understand what the section was about 6.1 6.1
| found it easy to see where to click to read more about the 6.4 6.2

opportunity/register my interest



Conclusions and recommendations

 Whilethe vote was equally splitamongst the 10 participants, 2 users who selected design 2 as their
preference actuallysaid they liked both so this swings the vote in favour of design 1 (filter page)

* Giventhe potential size of this section when all the market plans are added, design 1 will better future
proof in terms of usability. The lack of a filter component to use with design 2 for the accordions would
see this design quickly become unwieldy from a user point of view as more sectors are added, as one
participantcommented "The more options there are, the more complicated Design 2 would be, and the
more difficult it would be to find the one | wanted."

Recommendations

 The new section should be built using design 1

* The sourcing of images for each sector opportunityon the filter page could prove challenging, we'll
need to agree with TS where these images will come from



